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Preface

Deliverable 1.6 describes the rationale and creation of the project’'s visual identity, SOLO’s
platform concept, project website and social media profiles. SOLO’s branding materials and
promotional tools are essential to the project’s future communication and dissemination, while
the project’s platform will be a fundamental tool for the outputs of SOLO. The project’s logo
enables the easy identification of SOLO while also representing its aims and objectives. SOLO’s
style guide provides partners with guidelines on the application of the project’s visual, identity
and supplies them with the tools to create impactful on-brand messages. The branded social
media profiles are used to inform stakeholders about the project’s objectives and agctivities in a
visually aesthetic and easily understandable way. The project websitegtis the gnain
communication and dissemination platform for SOLO, which provides the maindnformation,
latest news and available outputs of the project. The SOLO platform gongept outlines the
structure of the tool which will be essential to the creation and publication offjdoéuments within
the project. All latter channels will be updated with relevant information @n"amwegular basis.

Summary

The following report provides a description of the visual identityyproject website, social media
profiles and SOLO platform concept created in the firstithree months of the project. This
deliverable also elaborates on how the project branding§and promotional tools will be
implemented within the project, serving as the cornerstone for SOLO’s future promotional and
outreach activities. Furthermore, this report outlinesythe 4main functionalities of the SOLO
platform which will be used to create, review andspublish research papers within the project.

As a base for SOLO’s graphic identity, a recognisable project logo was designed. Based on the
project logo, a visual identity was creatéd fomthegproject. In order to ensure that the project’s
branding is used consistently and coherently among all project partners, a brand manual was
created. The brand manual is a comprehensive overview of the elements composing the
project’s visual identity and proyides instructions on how to use them in order for partners to
have all necessary guidelines®©n Rew to create impactful materials.

Using SOLQO’s logo and visual identity as a baseline, some initial project materials were created,
including a PowerPoint presentation template which partners can use to present the project and
engage with different stakehelders. Furthermore, internal and external document templates
were created for futurefreporting activities, such as deliverables and milestones.

A project website Was“developed (www.soils4europe.eu) to be used as a dedicated branded
platform which users can use to easily access the main information on the project, latest news
and available outputs. In order to preserve SOLQO’s results after the project has ended, the
websitgywilljlastfbeyond the project’s lifespan and be active for four more years after SOLO has
cencluded, Furthermore, two social media profiles have been set up for SOLO on Twitter and
LinkedIn Jjn order to share project results with a wider audience, engage with relevant
stakehelders and inform the public on project related news and events.

Lastly, the SOLO platform will be a fundamental tool in the creation of the project’s outputs.
WP1 will develop and maintain a platform for the purposes of the SOLO project and beyond it
that will be used for authoring, reviewing, publishing, hosting and archiving of documents
created within the project. This will be attained by adapting the existing publishing and reviewing
platform ARPHA, developed by Pensoft, which is an advanced tool, suitable for a range of
research outputs, including open access journals, books, institutional documents and reports.


http://www.soils4europe.eu
https://twitter.com/soils4europe
https://www.linkedin.com/company/soils-for-europe/

List of abbreviations

EU European Union
WP Work Package
PEDR Plan for Exploitation and Dissemination of Results

1 Project branding

Project branding is a fundamental step in order for the project to be easily regbgnisabletand to
create consistent and coherent project materials, design a visually appealing website and social
media accounts. SOLO has been provided with a well-designed graphictidentitygn order to
create a strong and consistent project brand.

1.1 Project logo

The project logo is the backbone of the entire visual identity of the prgject, providing the colours
and shapes that will be used on different materials created, withinthe'project. SOLO’s logo was
designed to enable easy identification of the project andgto provide visual representation of the
project’s objectives. The logo’s colour scheme was! carefullyyselected in order to bring up
specific associations that are relevant to the project. The colour brown was selected not only for
its direct correlation to soil but also to represent wood Whigh'relates to different trees and plants
that are directly suffering from the increasing s6il"degradation.

The visual elements of the logo consist offeight circles to represent each of the objectives of the
EU Mission ‘A Soil Deal for Europe’. Tweyof the'€ir€les are used as the letter “O” to complete the
name of the project in order to represent that achieving the EU mission’s objectives is the core
mission of SOLO. Based on thesgfcentral elements, WP1 created the SOLO logo (Figure 1).

@0 « Soils @0 * Soils
SOLO for SOLO for
e @ O\ Europe e ® O Europe

Figure 1:3SOLO logo (main version), designed by iDiv



In order to allow the seamless usage of the logo in different materials, it was developed in 2

different versions, with and without the full name of the project (Figure 2).
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Figure 2: SOLO logo (short version)

Additionally, a modified version of the logo is available for ea
each of the Think Tanks in WP2, which also overlap with the obj
Deal for Europe’. The modified logos are all available in thre
monochrome and greyscale colour schemes.
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Figure 3: Individual logos for each of SOLO’s Think Tanks
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1.2 Brand Manual

The purpose of SOLO’s brand manual is to inform the project partners and general public on the
main concept and outputs of the project in a visually aesthetic manner. The brand manual
provides guidelines for the creation of materials which bring up the project’'s message and
objectives. Furthermore, it aims to provide project partners with all necessary tools to create
impactful materials with consistent and coherent visual identity.

The brand manual serves as a reference point for the creation of materials,g#Such as
presentations, internal and external documents, promotional materials and others. Rdrthermore,
it describes the project’s colour palette and typography which should be used in_allimaterials
created within the project to achieve consistent visual identity when representifng SOLO(Figure
14).
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Figure 4: SOLO Brand manual/(typography and colours)

The complete SOLQ,Brandgnanual is enclosed in Annex 1 of this deliverable.

1.3 Templates

As mentiened”before, a consistent visual identity throughout all materials created within the
project is @an essential part of an effective project branding. Consequently, SOLO has created
document templates for milestones and deliverables (such as the current document), as well as
a PowerPoint presentation template for all project partners (Figure 5). The document and
presentation templates were created based on the logo and the project’'s brand manual
guidelines, using the recommended colour palette and fonts. The templates will be used
throughout the whole project, creating a consistent visual identity of SOLO.
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Figure 5: SOLO document and presentation templates

2 Project website

SOLO’s website (www.soils4europe.e as ed to provide all available project materials
and information under one roof to all Iders. The purpose of the website is to serve as the
main communication tool of t project;®making all project news, events, publications,
promotional materials and p deliverables available to all stakeholders and the general
public.

The website’s design was created following the project’s brand manual, reflecting on the project
logo and visual identi website’s structure is built to facilitate an easy navigation for users,
providing them withfCle n how to find specific information and materials.

The website’s conte
and communicate

N

specifically selected to relate the project’'s mission and objectives
what SOLO will be doing and how it will help relevant stakeholders.


http://www.soils4europe.eu
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Figure 6: SOLO’s website homepage

SOLO’s website has several sections, including, Homepage, About, Results, Events, Library,
News, Media Centre and Contact.

The Homepage provides a brief description ‘of, thefproject’s objective, its expected results, as
well as highlighting the latest news alongywith the embedded feeds of the project’s Twitter and
LinkedIn accounts. The About section of‘the website includes an overview of the project’s
mission, providing background €ontext to why SOLO is needed, the ambition objectives and
work package activities of the ‘project. Furthermore, it includes a Partners segment which
includes information about.eaeh organisation and its team members.

Consortium

17 partner grganisations deross 11 EU member states and Norway

SOLOgconsaftitim compromises a European network of established
professiofals fraf thé@cademic and non-academic fields from various
kackgroundshwhohave agreed to work collaboratively to fulfill the
oRjectives setby the EU Mission "A Soil Deal for Europe”. The initiative aims
to create a shared research and innovation vision that will accelerate
Europe’Strajectory towards sustainable soil management and restoration as
partof a wider, green transition in rural and urban areas.

A re—
Luke [ ke

National Resources Institute Finland University of Leipzig Pesticide Action Network



Figure 7: SOLO’s website “Partners” page

The Library section of the website will host the scientific publications written within the project,
as well as all public deliverables for SOLO. The website’s News section will host all project news
about project results, achievements, publications, events and more. The Contact section will
provide the contact details of the project coordinator. Lastly, the Media section will be a
repository of all media materials produced within the project, including the project lego,
promotional materials, project templates, videos, images and more.

SOLO’s website also provides links to the project’'s social media accounts in Iwitter and
LinkedIn, as well as a subscription button for the project’s newsletter.

3 Social media accounts

Social media accounts in Twitter and LinkedIn were created in order to raiseyawaréness about
SOLO and increase the project’s visibility. The main purpose of the ‘accounisiis to share the
latest project news, results, achievements and events. The profiles,were €reated in line with the
project’s visual identity ensuring a consistent branded presence acress'secial media. The profile
pictures of both accounts is the logo of the project, while the banners are specifically designed
for SOLO, including a photo of different coloured soils, the, namevef the project and the EU flag
with a disclaimer of the project’s funding (Figure 17).

@O -
SOLO
o] . o Edit profile

SOLOProject

@soilsgeurape

Sails fGwEurope, a project funded by the EU Commission #HorizonEurope (GA No
101091115)

Joined December 2022

46 Following 67 Followers

Figure 8: SOLO Twitter account



4 Outlook

WP1 will continue to create promotional materials, such as brochures, banners, posters, leaflets
in order to ensure that the project materials and tools will grow with SOLO. Additional materials
which strengthen the project’s visual communication will be created on demand when there is
important progress within the project, results become available or the message of the project
will be presented at an event. Such strategies for raising awareness of the project will be
described in D1.1 - SOLO’s Plan for Exploitation and Dissemination of Results (PEDR), Finally,
WP1 will make updates to the website on a regular basis by providing the latestgnews and
results, and building new pages if needed.

5 SOLO Platform

WP1 will develop and maintain a platform for the purposes of the SOLO projectvand beyond it,
that will be used for authoring, reviewing, publishing, hosting and archiving,ofidocuments (i.e.
reports) created within the project. This will be attained by adapting the ‘existing publishing and
reviewing platform ARPHA, developed by Pensoft Publishers, whieh, is%an advanced tool,
suitable for a range of research outputs, including open access jodrnals, books, institutional
documents and reports. The SOLO platform design will be created,by following the guidelines of
the project’s brand manual and will be consistent with the, visualidentity of the project. The
platform will be an easy to use tool which will supporf'the outputs of the project with multiple
functions.

5.1 One-stop login

Once a user has registered on the SOLO project website (Figure 18), their registration will be
automatically transferred to the SOLO gplatform. \WWhen a registered user logs in on the project
website, they will be able to accessftheyplatform via a link/button without having to register
twice. This function aims to facilitate the user experience of project partners working with the
SOLO platform.

This Is an internal password protected environment for
| consortium members only.

Figure 9: SOLO website login page


https://arpha.pensoft.net/

5.2 Document templates

Once a user is logged in the SOLO platform, they can start creating different types of
documents. In order to make the process easier and the output consistent, the SOLO platform
will have a number of templates for document types (Figure 19 as an example of a
available for users to choose from (reports, articles and others). Once a user choos

ept based on ARPHA writing tool

5.3 Collaborative authoring and editing

two @ptions when it comes to creating documents. Firstly, the
documents can be developed gdirectly in the ARPHA Writing Tool (Figure 20), using the
document template r users. Alternatively, the documents can be developed in
different environ ogle docs), however at the point of submission for review they
need to be upl tool to benefit from the innovative and rich reviewing, editorial and
publishing environme RPHA.

P



https://arpha.pensoft.net/
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Figure 11: SOLO platform collaborative authoring and editing ncept based on

ARPHA writing tool

5.4 Topic groups for discussion

The users will be assigned to one or more of 8 topic iscussion (corresponding to the Soil
Mission Objectives) that will be available on OLO platform. The topic groups can be used
for communication purposes (e.g. group et simple discussion forum) or informing the
ing. The discussions can happen in two
Writing Tool during the either authoring or
s in the SOLO website.

review process, and (2) within the topic gr

5.5 Internal invitations fopfreview (pre-publication)

Once a user submits a dr, ocumempt for review, he or she needs to select one of the topics in
the platform. After that atic invitation for review will be sent to all of the other users
assigned to this pa Figure 21). The invitation will be in the form of a link sent via
email that will forw, users to the review stage of the document.

Close

Figure 12: SOLO platform invitation for internal review function concept based on
ARPHA writing tool


https://research-and-innovation.ec.europa.eu/funding/funding-opportunities/funding-programmes-and-open-calls/horizon-europe/eu-missions-horizon-europe/soil-health-and-food_en
https://research-and-innovation.ec.europa.eu/funding/funding-opportunities/funding-programmes-and-open-calls/horizon-europe/eu-missions-horizon-europe/soil-health-and-food_en

5.6 External invitations for review (pre-publication)

The second or a parallel stage of the review process is the invitation of people outside the
consortium to review the documents (Figure 22). The public invitation for peer review will include
a straightforward access to the document - they will have an easy way to register/login t
platform by clicking at the link provided in the review invitation. The functionality needed

built to provide this service will be a subject of additional discussion.

Vestibulum et augue id sapien sagittis volutpat quis non quam. Proin nec sollicitudin lorem, in tingidu

Review this document

neque. Suspendisse potenti.Vestibulum et augue id sapien sagittis volutpat quis non quam. Proin

sollicitudin lorem, in tincidunt neque. Suspendisse

Authors: Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam lacinia nisl

Nature Conservation of Soil Biodiversity 12.02.2023

Vestibulum et augue id sapien sagittis volutpat quis non qua roin nec soll

din lorem, in tincidunt

Authors: Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam lacin\@iis!

Figure 13: SOLO platform invitation f Q eview function

5.7 Publication of the document

Once the external reviewersshave pleted the review process within a certain time frame, the
document will go back tofthe author who can then submit for publication a revised version of the
manuscript (Figure 23). I the external reviewers don’t submit their suggestions within the time
frame, the docum i ack to the author without a review. All reviewers who have
submitted revie gh the system will be acknowledged through notification emails upon
publication. They, a editors will also be able to include all reviewers in the
Acknowledgments tion of the document.

5 Post- lication review

nc ocument is published, it can be a subject of post-publication reviews. If the authors
e, they can publish a second version of the document that includes the post-publication
eviews.



5.9 Outlook

The SOLO platform will facilitate communication between the WPs as well as guaranteeing that
options, decisions and priorities are disseminated throughout the project. The platform will also
warrant an easier communication of intermediate outputs, generate topical discussions and
increase the participation of relevant stakeholders inside or outside the consortium, in an open

review process of all outputs of the project. Ultimately, the SOLO platform will r%

stakeholder fatigue and enhance their contribution to the project outputs. @
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